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ABSTRACT 

Pearl millet is the most important millet crop in India, in terms of area and production share, after rice and wheat. 

Pearl millet grain contains 27% to 32% more protein, higher concentration of essential amino acids, twice the extract (fat) 

and higher gross energy than maize. The present study was conducted in Haryana state. Forty rural women from each 

Balsamand and Banda Hari villages were selected randomly. Results indicated that perceived feasibility of value added 

products of pearl millet measured in terms of relative advantage, physical compatibility, cultural compatibility, simplicity 

and triability. The overall acceptability of value added products of pearl millet was of medium level. Less than half of the 

respondents (42.50%) had medium skill acquisition and were willing to adopt value added products of pearl millet as an 

economic activity with somewhat difficulty (47.50%). 
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